68 Compelling Content Creation Ideas for Artists
to help establish authority, connect with the
audience, and sell art.
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Why Content Creation

As an artist, sharing your art and relevant content with your followers and fans is a

way to keep your brand in front of interested buyers and helps build relationships.

You want compelling content so your fans and subscribers will read your posts or

open your newsletter, share your content with their friends and family, help you

grow your email list and social media platform, and sell more art.

Creating relevant content for your art and brand is about building relationships

because selling is about connection. Sales will happen when your followers know,

trust, and like you.

Here are the reasons why creating and sharing content is essential:

Show authority

Build relationship

Demonstrate your expertise

Get found on the Internet organically

A consistent reminder that you are still here
Sell art
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The two types of content.

Okay, now, not all content is equal. We have long-form and short-form

content. Let's first discuss the difference between them.

Long-form: Long-form content is typically more in-depth and comprehensive, often
exceeding 1,000 words. This type of content gets more traction, traffic, links shared,
and awareness. It outperforms short-form in terms of shareability, search engine

optimization, and sales.

Short-form: On the other hand, short-form content is concise and to the point. It is
usually under 1,000 words and averages around 250-500 (think social media). This
type of content is ideal for announcements, opinions, link sharing, and

connection-building.

Leverage your content: This does not mean you must create two different topics
for each content type; instead, leverage your long content and adapt it for
short-form use or vice versa. This efficient strategy saves you time and effort and
ensures a consistent message across all your platforms, empowering you in your

content creation process.

A word of caution: At the beginning of your content creation journey, you may still
need to be ready for long-form usage. Therefore, you can start with short-form
content until you can uplevel your business, at which point you can introduce

long-form content.
Where to post your content consistently?

The best way to start is with a platform that allows you to deliver your content
consistently, regardless of the circumstances. This approach ensures the quality

and effectiveness of your content delivery.
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Choose one platform where your target audience hangs out and start from there.
Establish a strong foundation with one before expanding to multiple platforms.
Then, when you are ready to handle more, step up the game. This way, you don't

overwhelm yourself because starting small is better than not starting.

Here are your platform options:

Long-Form Content Platforms Short-form Content Platforms
e Blog e Facebook
e Newsletter e Instagram
e Podcast e TikTok
e YouTube: Vlog e Twitter
e LinkedIn e Pinterest

68 Ideas on what to post
Creating content can be daunting for art entrepreneurs who need help with ideas.
No worries, | have compiled 65 content ideas specifically for artists to help spark

creativity.

1. FAQ: Think about what your customers often ask you about your work. What

intrigues them about your art?

2. How to collect art: Guide your clients on starting an art collection,
regardless of their budget. Explain how art can be an investment and help
them understand where to find work from emerging and professional artists.

Direct their attention to your art collection.
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3. Art Process: Share your art process with your fans. People love to watch
artists create; they want to know how you make your masterpiece. Show
your fans the paint you are using, for example, what tools you use to develop
grass texture, etc. Make it educational and fun. Think Bob Ross. Isn't it

mesmerizing to watch him paint?

4. Inspiration: Share your inspiration; for instance, why did you choose the

topics to paint? What is the story behind your work?

5. Conceptual ideas: Discuss how you put your designs together; do you use
symbolism in your art? Do you rely on intuition? Share your inspiration

board, showcase your color swatches, and explain your vision.

6. Products: You can show your customers what kind of products you carry
and share information about the quality of your product. The more you

educate your customers, the more trust and enticement you create.

7. Shipping and Handling: How has your original artwork been shipped?
Purchasing original artwork is costly, so it's beneficial to tell your customers
the details about how their purchase is shipped. Pertinent information such
as delivery time, insurance, and how it's packaged to ensure safe delivery will

ease your customers' minds.

8. Events and Special Occasions: Share how you would celebrate the special

occasions or events and ask your fans how they celebrate theirs.

9. Share your New Course: If you are a course creator, talk about your

upcoming programs and tell your eager fans about them. For instance, what
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they can learn from your course, the price, and when it is available. Embed it

on your website and share it with your fans. See mine here.

10.Testimonials: Sharing testimonials from your customers is a great way to
show credibility, authority, and trust. These testimonials are not just about
your art; they're about the experience your customers have had with you. In
addition, happy customers attract potential customers and help them make
decisions faster, giving you the confidence that your art is making a

difference. Click here for a short tutorial on how to ask for testimonials.

11. Shipping information about your prints and other products: Answer all
your customers' shipping questions, such as how they are shipped and the
turnaround time and cost. You can also make a video explaining the details

and post it on your website under your FAQ section.

12.Share Studio Pictures: Customers love behind-the-scenes pictures; show
them your studio setup and the organization of your products, and keep

their interests piqued. See mine here.

13.Share your favorite mediums: Share your favorite art products and discuss
why you love them. Share the brands you use and why they are your go-to
choice. Is it the texture, consistency, or vibrancy of the colors, etc.? People
love behind-the-scenes knowledge. Your customers may not be artists, but
they would love to hear about the mediums you use and their functionality.
The more they know about you, the more they will be interested in your

business.

14.Gratitude: Share your gratitude with your customers; telling them how much

they are appreciated can increase their sales.

6 © TingYuen Art and Build Your Art Business. All Rights Reserved


https://www.buildyourartbusiness.com/learn-with-me.html
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https://www.tingyuenart.com/frequently-asked-questions.html
https://www.tingyuenart.com/the-team.html

15.Talk about your Wins: Talk about your accomplishments and help your

audience celebrate with you.

16.Talk about your Customers: When you want to shout out to a loyal
customer, you must get consent first. But when you do, it's a powerful way to
show them how much you value their support. You can talk about who she is,
what she bought, and why she fell in love with your art. You can also show a
picture of your art in her home, a testament to the connection your art has

created.

17.Share your life challenges: This kind of content humanizes us, where you
share your tribulations and challenges and how you forge through them.
People love a hero story; if you have one to share, tell your story. This kind of
story not only humanizes you but also serves as an encouragement for your

customers.

18.Encouragement Posts: Get to know your customers well; this way, you can
create content that inspires them to live their lives to the fullest with

intentions. Encouragement posts are great relationship builders.

19.Create an Art Challenge: Some of your customers are creatives, too;
creating an event to encourage people to take on a challenge is always fun

and interactive.
20.Share personal insights about you and your family: | understand that

sharing personal information violates your privacy. However, once in a while,

it is good to share your family time because it helps build connections. When
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you communicate with people about your private life, you build trust; in

return, they will be willing to share with you.

21.Quotes: If a quote can inspire you to create a blog, podcast, or video, do it.

Explain why the saying motivates you and what it means to you.

22.Sales and Promotions: When you announce your sales and promotions,
remember to give a timeframe and explain which product is on sale and
what the offer is: Bundle sales, discounted deals, free shipping, or giveaways.

Click here to learn more about sales.

23.Launching a New Collection: Before revealing your new art collection, you
should launch a four-week content campaign. Plan your pre-launch runway
strategically to build anticipation and interest and ensure a successful debut.

To learn more about this process, click here.

24.How to frame Artwork: You can demonstrate mating and framing artwork

on a video and embed that on your platform.

25.Your Art and Stories: When you finish your collection, you will have plenty
of art and stories to share. Each piece carries a unique narrative, a story that
can captivate your audience and make them feel a part of your creative
journey. By sharing these stories, you can increase your content delivery and

share your new works and stories with your loyal fans. Click here to learn

more.

26.Upcoming Shows and Events: Once you have booked all your shows and

events, announce them to your customers. You can make a timetable to
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https://bit.ly/3C2npua
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show all your bookings, including the show's name, date, time, and booth

number.

The week before a show, send a blog followed by a newsletter and social
media posts about the upcoming show. Include the pertinent information
but elaborate on what the show is like and what works will be displayed. If

the exhibit has a raffle draw or anything special, mention it.

27.Your Mission: Write an article that discusses your mission and shows your
art relevant to your messaging. You can also create a guide appropriate to
your topic that helps your customers work through a challenge. For example,
| know my clients are go-getters, so | made a guide called 10 Steps To
Accomplish Your Dreams, shared it on my blog, and attracted new

subscribers.

28.A New Lead Magnet: To grow your business, you must increase your
subscriber list daily. To do that consistently, you'll want to create lead
magnets for which your customers may wish to exchange email addresses.
Once you have created a new freebie, discuss it on your chosen platform.

Click here to learn more on how to grow your subscriber list.

29.Tips and Tricks on How to Beatify a Home with Art: Write articles like an
interior decorator; afterall, we are in the home beautifying department. You
can discuss how your art could brighten or spruce up a room. You can also
give examples of which series goes better at the entrance hall, dining area,

etc., and what ambiance it would provide.
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30.Share your Favorite Museums and Galleries: You can write a blog or social
media post about your favorite art places to visit, where they are, and which

ones are your favorites on your most popular list.

31.Your Favorite Exhibited Art Events: Share your insights on why X, Y, and Z
are on your favorite list for art events. For example, they are on your
preferred list of recommendations because there are a lot of vendors making
the events enjoyable and exciting to be part of, or because they attract art
collectors, etc. Help your customers find the best event to purchase art for

their homes (make sure it's an event you participate in).

32.Ask an entertaining question: “If you had a chance to speak to a certain
artist, dead or alive, who would that person be?” This kind of question

creates intrigue and engagement.

33.Talk about how you define success as an artist. When you open up to
your followers, you will gain trust and likability. Ask them how they define

success.

34.Discuss your favorite studio music: Introduce your music to your
customers and explain how each piece makes you feel. You can also tell

them which music inspired you when you created a particular painting.
35.Share your favorite brushes: Demonstrate different techniques and explain

why they are your favorite tools. Ask them if they have a favorite tool that

they use for their vocation.
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36.Talk about your hobbies: Tell your audience your hobbies, how often you
indulge them, and why they benefit your health. Ask them to share their
hobbies.

37. Introduce your town to your audience: Sometimes, you have to get
personal by introducing your audience to your hometown, such as the local
attractions, favorite restaurants, etc. By doing so, you help create familiarity

and likeability. Then, ask them to share their towns with you.

38. Boast about your team: Once in a while, showing off and giving credit to
your team is super important to building team effort and gratitude to those

who help you rise. See mine here.

39. Credit your mentors: No one succeeds without the help of someone who
has gone before them. Giving gratitude and praise to your mentors inspires
your audience to reach higher and pursue their dreams because they see

you doing it.

40. Cross-promote: Cross-promoting is an effective way to gain more followers.
Reach out to a few artists you admire with similar numbers of followers and
give each other a shout-out. This way, you can earn their audience’s attention

and vice versa, helping both parties increase their fan base.

41. Get your audience to participate in your business: Utilize the connectivity
value when asking questions. By doing so, you are showing an interest in
your audience. The easiest engagement questions are: What should | name
this piece of art? Which color do you prefer? Which of these images should |

make into prints?

11 © TingYuen Art and Build Your Art Business. All Rights Reserved


https://www.tingyuenart.com/the-team.html

42. Talk about your favorite tea or coffee shop: Post about your favorite tea
or coffee shops. This topic is relatable and makes great conversation starters.
Tag your favorite coffee shop and ask your audience to tag their favorite

coffee/tea shop they frequent.

43. Share how you celebrate special occasions: Some personal posts
sprinkled here and there on your social media business page promote
familiarity, trust, and like factors. So share your Christmas tree or best-baked

Halloween pumpkin pie to create connectivity.

44, Talk about your most significant artistic influence. Think back on your
childhood. Who was the person who ignited your creative energy, or was it
something you always had a drive for? Share your insights with your

audience; they are entertaining and add inspiring value to your audience.

45. Share your favorite part of being an artist: Discuss why your chosen

vocation feeds your soul and ask your audience to share their passion.
46. Share a media feature: Broadcast your media features, such as magazine
coverage or a local newspaper article, because it deserves attention and

celebration.

47.Show off your pets: You've got pets? Show them off. People love furry

friends, so ask them to share theirs, too.

48. Talk about where you are from: Tell your audience where you are from

and how it has influenced your art.
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49. Tell your audience how you gained your skills as an artist. For example,
are you a self-taught or schooled artist? Explain the benefits and challenges

of your unique journey.

50. Share your favorite artist's book: Write a detailed review, explain why you

love it, and share some transformative tip bits you learned from the read.

51.Talk about the tribulations and challenges you face as an artist. Explain
the love and challenges of your vocations. Be authentic so that your audience

feels more emotionally connected to you.

52. What is your dream destination for exhibiting your art? Every artist has
a dream destination. Tell your audience which museum or gallery is on your

dream list.

53.Share your favorite movies about artists: Once you share your favorite
movies about artists, ask your audience to share theirs. These posts create

engagement because most people have a favorite film about artists.

54.How do you spend your day as an artist? People love the
behind-the-scenes life of any creator. They are fascinated by your daily

events, so share them and invite them into your life.

55. Share a charity or cause that you care about. As artists, we all have a
mission to help transform the world into a better place for the next
generation. Share your favorite charities to give attention and awareness to a

cause.
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56. Host a giveaway: Running a giveaway can help you gain more followers,
engagement, and shares. One easy way to do this is to ask people to follow
your page or subscribe to your newsletter to enter their names for a free
print. Be sure to state clearly when the draw will occur and the entry

deadline.

57. Talk about your personal art collection: Do you have a collection of art
that you've collected over the years? Share your collection with your
audience, tag the artists from whom you got the pieces, and explain why you

chose each piece.

58. Discuss the art that inspires you: People love to talk about art because it is
an exciting and highly subjective topic; therefore, conversations centering

around art attract art lovers.

59. Share your studio rituals: Again, this is a behind-the-scenes topic your
audience would love to hear about. Inviting them into the secrets of your

creative energy will spark attention.

60. Your favorite Netflix show: You can go off-topic with this one because not
all interactions involve art; some involve building connections, and this kind

of post is one of them.

61. Share your morning ritual: Another behind-the-scenes topic that keeps
your customers intrigued. If you have an exciting morning routine that
activates your creativity and productivity, such as yoga or meditation, share it
with your audience because they would be interested in finding ways to stay

inspired throughout the day.
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62. Invite your audience to your sacred space: There is always a unique holy
space somewhere in your home that you love. Invite them to your sanctuary
and show them the art in that area. Explain why you love your sacred space

and what you do there.

63.Vacations: If you love to travel, share your favorite vacation spots and the

attractions or food from that locale.

64. Share the workshops you enjoy: Sharing the workshops that have
enriched your skills is a win-win. By crediting these workshops, you support
your art instructors and open doors for them to mention or re-tag your art.

Remember, social media is a platform for mutual recognition and growth.

65. Share pictures of your customers at art shows. Sharing photos of your

fans makes for an excellent browsing album that garners attention.

66. Discuss new skills: Demonstrate a new skill you learned or developed and

keep your audience interested in your work.

67. Repurpose: If you have made a few FB Lives or Insta Reels about your art
and techniques, repurpose them with a fresh perspective and give them a

new spin.

68. Share your new product: Got a new print fresh from the press? Announce
it on your platforms. Let your followers know which image got printed and
your new print's quality and format size. Click here to learn more about

getting prints done of your art.
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Useful Tools
Here are the tools | use when | create my content.
e Use Grammarly to check your grammar and spelling.

e Use Canva to design attractive visual posts.

e Use Headline Studio to create good headlines.
e Use Google Docs to write all your content.

e Use a Memory Stick or Google Cloud to store your work.

A Word of Advice

Creating content is crucial to building a loyal customer base, but takes time. Using
these 68 content ideas, you can start producing informative, engaging, and
educational material for your audience to learn more about your art, mission, and

yourself as an artist.

The more your audience understands your art and relates to your content, the

easier it becomes for you to sell to them.
If your goal is to grow a successful online art business and you want to learn how to
use content creation as a marketing tool to sell more art, click here to find out

more.

Have you got a question? | am only a message away, email me at

hello@tingyuenart.com.

Enjoy the process!

With Joy,
Ting
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